Jobe Design




TapreT rpynu




Huwa

» XOpa 3a KOUTO € MHOIO BaXKHO Aa nepcoHanmsupat goma/oduca cu,
TaKa ye ToM Aa KpeLwu TAX. KnneHTuTe HM XKenaaT NYKCO3HU AN3anHMN.



Ycnenm busHecmeHu

Nemorpadus:

[nasHO MbXe
45+
CemenHU

[MpuTtexasaT 1 nam nosevye
busHeca

HKuseat 8 Codpus

Cutyauma: CTpoaT CBOAT MeYTaH AOM, U UCKAT Aa bbae

Hello yay — TOBa 33 KOeTOo ca pabotuam uan }Kueor!

OnucaHue:

O6uuar nykca

XoAAT MO CKbNU PeCTOPAHTU U XOTeNun

Yecto nbTyBaT No pabora

A[aT 1 oueHABAT IYKCO3Ha XpaHa

XoaAT Ha gerycraumm Ha BUHA U YUCKK

MuAaT cnewnnbtm Kade, Kato Dabov

KapaT N1yKco3eH aBTOMaTUK, Han-4ecTo mepueaec

O6pbliUaT BHUMAHWE Ha TOBA KaK ce 06aMyaT U Kak
ce Bb3npuemar oT obuiecrTsoTo. Hali-uecTo ce
06/11MYaT CKBMO, HO HE Kpewauwlo



[lporpammcTu

Nemorpadusa:

MbxKe/HeHu
25 -60
CemenHU u He

PaboTaT 3a cebe cu nau 3a
dbnpma

Cutyauma: CTpoaT CBOAT MeYTaH AOM, U UCKAT Aa bbae

Hello yay — TOBa 33 KOeTOo ca pabotuam uan }Kueor!

OnucaHue:

e TobpcAaT Hewo PYHKUMOHATHO
* LUeHsaT ygobcTBOTO

* HenputeHUMO3HU

e [locTa aHra*kupaHu

* Tbpcatr moaepeH An3anH



dUpmmn

OnucaHwue:
* [haBHaTa Uen e neyanba
e OT3HayeHMe e TapreT KANEeHTa Ha busHeca

*  ®OYHKUMOHANHOCTTA € NpeopuTeT

Cutyauma: CtpoaTt obeKT cBbp3aH ¢ busHeca, 1 TpAbBa
na My HanpasaTt 4o6bp AM3anH, KOUTO Aa CbOTBETCTBA

c bpaHaa.




*KeHn Ha busHecMmeHU

Oemorpadua:

25-50 rognwHn
KeHun

He paboTtar

Cutyauma: Npeacton Aa ce MecTaT B MeYTaHUA Nm
OOM 1 Te TpA6Ba Aa ro HanpPaBAT Taka, KaTKO BMHAru
Ca UCKaNU. TbpCAT NPUMEPU U AN3aNHEPU U CE
MHTEpPEeCcyBaT MHOIO OT TeMaATad.

OnucaHue:

MpeTeHUUO3HU

Cbc cneunduryeH n U3TbHYEH BKYC
XapecBar nyKca

Kapat HOBa Kosa aBTOMATuUK
YecTo X04AT Ha CKbMU PECTOPaHTH

MmaT orpomeH rapaepob 1 o6pbLlaT HEBEPOATHO
BHMMaHMeE Ha TOBA Kak ce ob6aumyat

MHTepecyBaT ce OoT moaa
CTaTyCcbT MM npej oCTaHa/IMTe € MHOTO BaKeH 3a TAX.

YecTo ca B COUMANHUTE MEeANM, KaTO MHCTArpam, TUKTOK U
nUHTEpecT

MmaT nocnepeH moaen aiipoH



Pasrne3seHun aeua Ha OU3HECMEHM

Nemorpadusa:
OnucaHwue:
18-30 roAnHN * PasrneseHn — BUHAru ca no/jiy4aBazim TOBa KOETO NMoucKaTt
He pa6OTF|T * HamaT TouyeH naaH 3a 6baeLeTo, HaaABaT ce Aa HacneaAaTt
busHeca
Mbke/HKeHu 3
* BuHarm umat nocnegHua mogaen audpoH
* HocAT mapKoBM Apexu, KOUTO KpPewAaT napu — 1y BUTOH,
HaWK, Npaaa TH.
* YecCToO XOAAT HAa AUCKOTEKU N KYNOHU
* Yakart ,TaTte” BMHaru ga um onpasu npobaema
Cutyauma: Beye He ca MaJIKM U LLLe UM Ce KynyBa *  /AMaT OrpoMHO ero

Kbla/anapTamMeHT B KOUTO [a XUBeAT, U cera TpabBa Ton Aa
6bae ob3aBeneH.

* [lOCTOAHHO Ca B MHCTAarpam " TUK-TOK. CoumanHute meaum
Ca No/10BMHATA UM XKUBOT.




USP — unique selling proposition

* We create luxurious and personalized interiors that reflect the unique tastes and lifestyles of our esteemed clientele. We don't
just create interiors; we transform dreams into realities.

Our product:

* Personalized Consultation: Our designers immerse themselves in understanding the client's desires, ensuring every design
decision is infused with their personality and preferences.

* Continuous Collaboration: From initial sketches to final touches, we maintain open lines of communication, presenting prototypes
and designs for feedback until perfection is achieved.

* Transferring it to reality: With a network of trusted builders and suppliers, Jobe Design ensures that the vision conceived digitally
is brought to life physically, offering end-to-end solutions for a hassle-free experience. We will come with you even when you go
to shop for furniture to make the experience as easy as possible.

* Your Dream House: Your house, looking exactly like you saw it in on the screen being real. The home you always dreamt of.



USP Bulgarian

Jobe Design cb3gaBame NIYKCO3HU U MEPCOHANN3UPaHU UHTEPUOPU, KOUTO OTPA3ABAT BALLMAT YHUKaNEH BKYC M HAUMH Ha KUBOT. Hue
He NPOCTO Cb3AaBaMe MHTEPUOPU - HUE NPeBPbLLAME MeYTUTE BU B PeasHOCTMU.

HawmnAaTt npoaykKrT:

MNepcoHanusmnpaHa KoHcyntauma: Otgensme HyXKHOTO BpemMe B Pa3bMpaHeTo Ha KelaHUATa Ha KAWEHTA, 3a Aa cMe ybeaeHu, ve
BCAKO AM3aliHEPCKO pelleHne e Cbobpa3eHo ¢ TEXHUA XapaKTep 1 npeanoymntTaHma. **O6pblua ce BHMMaHMeE A0pM KaK ce 061mnua
4YoBeK, 32 MOTMBALIMA KbM UHTepunopa™*

HEI'IpEK'bCHaTa KOMYHUKaLUuUA: OT Ha4yanHuTte yepTtexn Ao nocnegHmnte AOKOoCBaHMA, NogAbpKamMe KOHTAKT C K/IMEHTA,
I'Ipe,EI,CTaBFII‘/JIKVI npoToTnnun 1 LI,VI3al7|HVI 34 o6paTHa BPb3Ka, A0KATO Ceé NOCTUrHe CobBbpPLUEHCTBO.

MpeBpbuaHe eanHocT: C mpexka OT A0BEPEHN CTPOUTENN N AocTaBumLM, Yobe Design ocurypsBa, ye BU3MATa, Cb3gaaeHa
AUTUTANHO, Ce NpeBpblLa B PM3NYECKa peasHOCT, Npeaiaraiiku Bb3MOXKHW pelleHua 3a 6esnpobnemer npouec. Yecto
Npuapy*aBame HalLUTe KMEHTU, AOPU KOraTo oTMAAT Aa Na3apyBaT mebenu, 3a Aa HanpaBUM NPEKNUBABAHETO Bb3MOXKHO Hall-
NNecHo.

BawunAT meuTtaH Aom: BalwmnaTt 4om, U3TNEXKAaLl, TOYHO KaKTO CTe ro BUAENU Ha eKpaHa, uaum no-gobpe. IomMmbT, 3a KOMTO BUHArM
CTe MeyTa/ i1, Beye e npes, Bac 1 YaKka [a ro U3nb/IHUTE C UCTOPUU/CNOMEHMN.



KROHKYPEHTW

* [INpeKTHU:

* |dea — Anekc Kosaues

» KauBaTt cbabprkaHMe B MHCTarpam, TUKTOK ¢en36yK n 1oTyd, KaTo Habaarat B MHCTarpam
U TUKTOK.

* Jlykco3zeH bpaHp,
* Acherno
* lNo-BceobxBaTHU U cEMNIN
* Umat ¢pensbyk u totyb.
* Fine Design
* UHcTarpam Knmnose, 10Ty6 1 pensbyk
* He ronama nepcoHannsauyua



MHOANPEKTHU

* |kea
 Mebenu BuaeHos
* ABOp



[TO3nUMOHHA KapTa

Moro NMYHOCTHO OTHOLUEHUe

A

» KomnnekceH v pasnmyenH
AN3anH

Cemnbn ,Pinterest” anzanH<+—

v

HWKaKBO IMYHOCTHO OTHOLWIEHUE



bpaHA Kb
p 'ﬂ‘ LLl‘a 3a KakBo ce BopunM Ha TO3u
CBST, 3aLL0 CMe TYK.

[a npepocrasame egHo
HOBO Ha4yano

Kak cmMe peneBaHTHU 3a KITMEHTUTE CU U
Kak CMe pasfinyHU OT KOHKYPEHTUTE CW. TBOAT AyX B

Brand Personality / Tone of Voice

Reasons To Believe.

KakBO KOHKPETHO NpaBuM n
KasBawme, 3a Aa
AocTaBMM/HanpaBsuM TOBA,
KoeTo obeLlaBame.




Brand personality spectrum

JINYHOCTHU N NPUATENCKN ‘ KoonopatusHu u npodecnoHanHu
MomeHTH 1 eHepruyHun ' BHumaTenHu u aobpe nnaHmpawm
MopgepHM U TEXHONOTUYHU . Knacunuecku n TpaguumMoHHn
3a6aBHU U XYMOPUCTUYHMU ‘ Cepuo3Hu
[oCTbNHM 32 BCUUKKU ‘ TpyAHO AOCTMXKUMU U NPEMUYM
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